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50Over the past fifty years, as News Corporation has grown from

the publisher of a South Australian afternoon newspaper into 

the world’s most international media provider, the Company has

distinguished itself by delivering two things above all else: 

quality and choice. Our commitment to providing consumers

with unprecedented excellence and unprecedented variety has

guided our work as the supplier of films and television shows;

the publisher of newspapers, books and magazines; and a global

pioneer in broadcast, satellite and cable television. Whether 

creating a once-unthinkable fourth broadcast television network

in the United States or launching the first independent television

service in Bulgaria; whether founding Asia’s leading diversified

media company or supplying the American cable television 

industry with some of its most daring and dynamic channels,

News Corporation has consistently provided viewers and readers

with more and better options when it comes to the news, 

sports, information and entertainment they demand. That 

is our pride, our privilege and our continuing commitment: 

to increase the knowledge and the pleasure of the families 

we serve.

News Corporation: A Half-Century 
of Delivering Quality and Choice

A.C.N. 007 910 330



(a) Held by News Corporation's 81%-owned Fox Entertainment Group (FEG)
(b) Reflects percentage held by News Corporation's 81%-owned FEG
(c) Fox Regional Sports Networks are all 100%-owned except Fox Sports Net South, 

which is 88%-owned, and Sunshine Network which is 94% owned

FILMED ENTERTAINMENT
United States
Fox Filmed Entertainment (a)

Twentieth Century Fox Film 
Corporation

Fox 2000 Pictures
Fox Searchlight Pictures
Fox Music
Twentieth Century Fox Home

Entertainment
Twentieth Century Fox Licensing and 

Merchandising
Twentieth Century Fox Television
Fox Television Studios
Twentieth Television
Regency Television (b) 50%
Blue Sky Studios

Australia
Fox Studios Australia (b) 

Latin America
Fox Studios Baja (a)
Canal Fox (a)

TELEVISION

United States
FOX Broadcasting Company (a)
Fox Television Stations (a)

WNYW New York, NY
WWOR New York, NY
KTTV Los Angeles, CA
KCOP Los Angeles, CA
WFLD Chicago, IL
WPWR Chicago, IL
WTXF Philadelphia, PA
KDFW Dallas, TX
KDFI Dallas, TX

WFXT Boston, MA
WTTG Washington DC
WDCA Washington DC
WAGA Atlanta, GA
WJBK Detroit, MI
KRIV Houston, TX
KTXH Houston, TX
KMSP Minneapolis, MN
WFTC Minneapolis, MN
WTVT Tampa Bay, FL
KSAZ Phoenix, AZ
KUTP Phoenix, AZ
WJW Cleveland, OH
KDVR Denver, CO
WRBW Orlando, FL
WOFL Orlando, FL
KTVI St. Louis, MO
WDAF Kansas City, MO
WITI Milwaukee, WI
KSTU Salt Lake City, UT
WBRC Birmingham, AL
WHBQ Memphis, TN
WGHP Greensboro, NC
KTBC Austin, TX
WUTB Baltimore, MD
WOGX Gainesville, FL

Europe
Balkan News Corporation 

Asia
STAR 

STAR Plus
STAR News
STAR Movies
STAR Mandarin Movies
STAR World
STAR Gold
STAR Chinese Channel

NEWSPAPERS

United States
New York Post

United Kingdom
The Times
The Sunday Times
The Sun
News of the World
TSL Education

Australia
More than 100 national, metropolitan,
suburban, regional and Sunday titles,
including the following:

The Australian
The Weekend Australian
The Daily Telegraph
The Sunday Telegraph
Herald Sun
Sunday Herald Sun
The Courier-Mail 42%
Sunday Mail (Brisbane) 42%
The Advertiser
Sunday Mail (Adelaide)
The Mercury
Sunday Tasmanian
The Sunday Times
Northern Territory News
Sunday Territorian

Fiji
The Fiji Times
Sunday Times
Nai Lalakai
Shanti Dut

Papua New Guinea
Post-Courier 63%
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The words “expect,” “estimate,” “anticipate,” “predict,” “believe” and similar expressions and variations thereof are intended to identify forward-looking
statements. These statements appear in a number of places in this document and include statements regarding the intent, belief or current expectations
of The News Corporation Limited, its Directors or its Officers with respect to,  among other things, trends affecting the group’s financial condition or results of
operations. Readers of this document are cautioned that any such forward-looking statements are not guarantees of future performance and involve risks and
uncertainties. The Company does not ordinarily make projections of its future operating results and undertakes no obligation to publicly update or revise
any forward-looking statements, whether as a result of new information, future events or otherwise, except as required by law.

DIRECT BROADCAST 
SATELLITE TELEVISION

Europe
Sky Italia 80%

Sky Sport
Calcio Sky
Sky Cinema
Sky TG 24

British Sky Broadcasting 35%
Sky News
Sky Sports
Sky Travel
Sky One
Sky Movies

Latin America
Sky Latin America DTH Platforms

Mexico - Innova 30%
Brazil - Sky Brasil 49%
Sky Multi-Country Partners 30%

Australia 
FOXTEL 25%

Asia
Phoenix Satellite Television 38%
Hathway Cable and Datacom 26%
China Network Systems 

(18 Affiliated Cable Systems) 20%
SKY PerfecTV! 8%

ESPN STAR Sports 50%
Channel [V]
Xing Kong Wei Shi
Vijay Television 51%

Latin America
Cine Canal (b) 23%
Telecine (b) 13%

Australia and New Zealand
Premium Movie Partnership (b) 20%

CABLE NETWORK PROGRAMMING

United States
Fox News Channel (a)
Fox Cable Networks Group (a)

FX
Fox Movie Channel
Fox Regional Sports Networks
(13 owned and operated) (c) 
Regional Programming Partners (b) 40%
Fox Sports World
SPEED Channel
Fox Pan American Sports (b) 38%
Rogers Sports Net (b) 20%
National Sports Partners (b) 50%
National Advertising Partners (b) 50%
National Geographic Channel - 

Domestic (b) 67%
National Geographic Channel - 

International (b) 50%
Los Angeles Dodgers
STAPLES Center (b) 40%

Australia
Fox Sports Australia 50%

MAGAZINES AND INSERTS

United States and Canada
News America Marketing

In-Store
FSI (SmartSource Magazine)
SmartSource iGroup
News Marketing Canada

The Weekly Standard
Gemstar-TV Guide International 43%

Australia
InsideOut
donna hay

BOOK PUBLISHING

United States, Canada, Europe and
Australasia
HarperCollins Publishers

OTHER

Europe
NDS 78%
Broadsystem Ventures
The Wireless Group 19%
Convoys Group
Sky Radio 93%
News Outdoor Group 75%

Australia and Asia
National Rugby League 50%
News Interactive
Festival Records
Newspoll 50%
UTV Software Communications 20%



Revenues by Geographic Segment 2003

Europe 16%

United States 76%

Australasia 8%

Year ended June 30, 2003 2002 2001

Revenues $29,913 $ 29,014 $25,578

Operating Income $ 4,352 $ 3,542 $ 3,093

Associated entities, before Other items $ (159) $ (314) $ (162) 

Income before Other items $ 1,898 $ 1,217 $ 1,282 

Other items, net $ (90) $ (13,179) $ (2,028) 

Net Profit $ 1,808 $ (11,962) $(746)

Earnings per share

Income before Other items $ 0.36 $ 0.23 $ 0.30 

Net Profit $ 0.34 $ (2.43) $ (0.19)

Financial Position

Assets $67,747 $ 71,441 $84,961

Debt $12,429 $ 15,441 $18,805

Operating Income by Geographic Segment 2003

Europe 12%

United States 81%

Australasia 7%

Financial Highlights

(AUSTRALIAN DOLLARS,  IN MILLIONS EXCEPT FOR EARNINGS PER SHARE)

Note: These financial highlights are taken from the Concise Financial Report. 
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Filmed Entertainment

Television

Cable Network Programming

Direct Broadcast Satellite Television

Magazines/Inserts

Newspapers

Book Publishing

Other

4,486
4,040

4,763
4,274

2,270
1,869

923
864

2,718
2,411

1,162
1,078

932
659

220

N/A

Filmed Entertainment

Television

Cable Network Programming

Direct Broadcast Satellite Television

Magazines/Inserts

Newspapers

Book Publishing

Other

Year ended June 30, 2003 2002 2001

Revenues $ 17,474 $ 15,195 $ 13,802

Operating Income $ 2,532 $ 1,855 $ 1,669

Associated entities, before Other items $ (93) $ (165) $ (88)

Income before Other items $ 1,100 $ 636 $ 691 

Other items, net $ (54) $ (6,901) $ (1,136) 

Net Profit $ 1,046 $ (6,265) $ (445)

Earnings per ADR

Income before Other items $ 0.83 $ 0.49 $ 0.64 

Net Profit $ 0.79 $ (5.09) $ (0.46)

Financial Position

Assets $ 44,963 $ 40,293 $ 42,999

Debt $ 8,249 $ 8,709 $ 9,517

Financial Highlights

(U.S.  DOLLARS,  IN MILLIONS EXCEPT FOR EARNINGS PER ADR)

Operating Income by Industry Segment: 
2003 versus 2002

■ 2002    ■ 2003   

Note: These financial highlights are taken from the Concise Financial Report. 

Revenues by Industry Segment: 
2003 versus 2002



ach year, as I have sat down to summarize for
you the previous twelve months of activity at
News Corporation, I have done so with pride –
but also with some reluctance and inevitable
repetition. The reluctance has come from my
belief that no single letter can accurately

describe the yearlong progress of a company as diverse
and dynamic as ours. The repetition has been my annual
restatement of our Company’s vision, a vision that has 
not changed or blurred in the past 50 years. This consis-
tency may not have made for spectacular reading over the
decades; however, I am pleased to report that it has made
for a spectacular company. This year, our overwhelming
success prompts me to write you with pleasure – and
without reluctance – of a Company whose yearly adherence
to its vision has delivered outstanding earnings, great
strength and even greater prospects.

Throughout News Corporation’s evolution, our goal has
been to create a Company as unified, as logical and as
creative as possible. Our vision has been one of a media
company that is as well-integrated as it is international;
one capable of delivering short-term results as well as
building long-term value. We have worked to build a com-
pany with the agility to seize strategic opportunities when
they arise, with the foresight to anticipate challenges 
and with little patience for conventional wisdom. In fiscal
2003, that vision translated into record results.

Financially and operationally, the past fiscal year was
the single most successful in News Corporation’s history.
Our full-year revenues rose 15 percent to US$17.5 billion
and our operating income increased 36 percent to a record
US$2.5 billion. We posted record profits at our film, cable
television and book publishing businesses as well as 
at our Australian newspapers, our pan-Asian operations
and our U.S. television stations group. We grew audi-
ences and market share and improved operating margins
Company-wide. Our increased cash flow enabled us to
lower debt and substantially strengthen our balance sheet. 
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And with two major agreements forged during the year,
the Company is in excellent position – strategically as well
as operationally – to build on our success going forward.

Perhaps most significantly, in fiscal 2003, these many
gains were broadly distributed across all our segments.

At our television segment, operating income rose
US$393 million to US$851 million, spurred by dramatic
improvements at the FOX Broadcasting Company as well
as the mounting success of the Fox Television Stations
and STAR. At the network, hit shows like American Idol
and Joe Millionaire helped FOX to lift full-year primetime
ratings by 16 percent while winning both the February
and May sweeps among Adults 18-49 for the first time
ever. Just as important, FOX achieved ratings gains across
its schedule as shows from The Simpsons to 24 and from
That ‘70s Show to Bernie Mac all increased their viewer-
ship. As a result, the network finished the 2002-2003
broadcast season number one among Teens, number one
among Adults 18-34 and a very close number two among
Adults 18-49. 

Meanwhile, strong advertising revenues and climbing
market share across our Fox Television Stations helped 
the group to post considerable gains in revenue and 
operating income. By following our duopoly strategy, we
have substantially lowered operating costs and increased
efficiency across our stations group. As with any industry

We posted record profits at 
our film, cable television and 
book publishing businesses 
as well as at our Australian 
newspapers, our pan-Asian 
operations and our U.S. 
television stations group.
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during the year – with five of our movies opening the box
office at number one – News Corporation was a leader in
both Hollywood and Washington in our efforts to devise
solutions to and educate the public about the threat of
digital piracy. With the urgent attention of the industry’s
leaders, we can effectively combat this growing problem.

Certainly our work in Cable Network Programming has
exemplified the Company’s vision of seizing competitive
opportunities. Nowhere are those principles – and the
rewards they enable – more apparent than at Fox News
Channel. Seven years ago, I was told many times by many
“experts” that a start-up news channel stood no chance
against the entrenched cable news leader and was doomed
to fail. This year, Fox News celebrated its first full year as

the number-one cable news channel by more than doubling
its operating income while achieving the highest ratings
growth of all news channels. In a year of international
warfare and trying global events, Fox News was not only 
a valuable news source but a cultural phenomenon across
the U.S.

Meanwhile, FX improved ratings and subscribers as
well as advertising and affiliate revenues on the strength
of its original movies like 44 Minutes, which premiered to
the highest ratings in the network’s history, and original
series such as The Shield, which earned both Emmy and
Golden Globe Awards. And Fox Sports Net’s continued
leadership in local sports programming drove considerable
ratings and subscriber gains during the year.

innovation, our duopoly efforts are a work-in-progress; 
but we are greatly encouraged by the results thus far. 

And in Asia, after years of diligent work, STAR cele-
brated its first full year of operating profitability. By driving
up both subscription and advertising revenues while
improving efficiency, STAR posted a substantial rise in
operating income year-over-year. Furthermore, we are 
making great strides in the development of Xing Kong 
Wei Shi, our landmark Mandarin entertainment channel,
whose popularity and distribution grew significantly 
during the year. Given that development, coupled with 
our flourishing operations in India, STAR is poised for
growing success across the diverse and populous markets
it serves.

Our Filmed Entertainment businesses also achieved
outstanding results in the past year as operating income
reached a record US$641 million, besting last year’s
record income by 36 percent. These gains were the result
of our continued creative excellence as well as better cost
containment and heightened success in capitalizing on
the explosion of the home entertainment market. Bolstering
our results were the strong theatrical debut of Daredevil in
February; the record-breaking worldwide theatrical release
of X2: X-Men United in May; a reliably successful series
of films including One Hour Photo, Brown Sugar, Drumline,
Just Married and Phone Booth; and the global home
entertainment performance of Behind Enemy Lines,
Shallow Hal and, in particular, the phenomenal Ice Age.
Also contributing to our gains in Filmed Entertainment
was our thriving television production business, where
higher syndication profits from shows like The Simpsons,
King of the Hill and X-Files as well as revenues from our
pioneering efforts in television home entertainment com-
bined to drive up earnings.

But as well as our film businesses are performing, 
I believe the long-term strength of our Company comes
from our ability to foresee and actively confront problems
as well. In addition to repeatedly leading at the box office
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Rupert Murdoch 
Chairman and 
Chief Executive

FOX achieved ratings gains 
across its schedule as shows 
from The Simpsons to 24
and from That ‘70s Show 
to Bernie Mac all increased 
their viewership.
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These channels have grown to be more than individual
success stories; they have become reliable blueprints for
the development of our newer cable channels. Already 
our 67 percent-owned National Geographic Channel has
rapidly expanded to reach 43 million homes in the U.S.,
while SPEED Channel, the premier cable channel for auto
racing fans, has grown to reach 57 million. And with the
launch of our extreme sports channel, FUEL, in July 2003,
we are working to replicate the trajectory – and the leader-
ship – of our primary channels while striking a balance 
of established and emerging assets. 

One of the greatest advantages of a well-integrated
worldwide company is our ability to respond to events with
international strength: to share expertise, resources and

personnel across platforms and across the globe. Just as
Fox News Channel in the U.S. and Sky News in London
cooperated to produce the most brilliant war coverage on
television – and were rewarded for their combined efforts
with record viewership numbers – so did our newspapers
share their strengths in order to cover the war in Iraq with
journalistic excellence and mutual support. Across the
U.K., our newspapers increased their market share and 
ad revenues – although operating income for the year 
was brought down by the The Sun’s fighting and winning 

a lengthy price war initiated by its closest competitor.
Nonetheless, The Sun emerged at the end of the year hav-
ing made a great deal of hard-won progress to improve its
leadership position; and with its cover price restored, we
look forward to a return to the steady profit growth that
has been the hallmark of our U.K. papers. In Australia, our
papers improved both advertising and circulation revenues
to achieve a 10 percent rise in operating income. And 
in the U.S., our New York Post was the country’s fastest-
growing major newspaper, increasing its circulation by
more than 10 percent for the fifth six-month audit period
in a row. The Post is now the eighth-largest daily paper 
in the U.S., and we are confident that, given its current
momentum, it will soon be outselling its principal rival.

The performance of BSkyB, 35 percent-owned by News
Corporation, is yet another illustration of our vision ful-
filled: of our resolve, as in our 1998 decision to convert
Sky’s service to digital; of our patience, given our work
over the past five expensive years to nurture the fruits of
that decision; and of the satisfaction that has come as we
have seen our strategy turn into profits. In fiscal 2003,
with the platform’s return to positive earnings, BSkyB
added nearly 750,000 direct-to-home satellite subscribers
to grow its subscriber base to nearly seven million. During
the year, Sky maintained its industry-low churn while
launching a variety of new interactive services that boosted
revenues. As important, BSkyB is providing a model for
multi-channel television success that we can and will use
to improve our direct-to-home operations around the world.

Indeed, our Company’s integrated structure enables 
us to meet new challenges with our greatest strengths 
and best practices culled from assets across the globe. 
This is precisely what we plan to do with the two major
strategic agreements that we reached this past year: 
two developments that I believe are not only positive 
but transformative for our Company. The first of these 

One of the greatest advantages 
of a well-integrated worldwide 
company is our ability to respond 
to events with international 
strength: to share expertise, 
resources and personnel across 
platforms and across the globe.
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and our ability to contain piracy, we have great hopes that
Sky Italia will soon become a major profit contributor.

Both Hughes Electronics and Sky Italia, as distribution
platforms, will enhance the long-term strength of our
Company as a whole, providing us with a better balance of
advertising-dependent and non-ad-dependent revenues.

Of course, the past year was not without its hurdles. In
response to the underperformance of Gemstar-TV Guide,
we set about reviving that asset’s potential with an opera-
tional and management restructuring that we are confident
will put the business back on track. Although there remains
much work to be done, progress has been made – particu-
larly at TV Guide, whose circulation continues to lead all
other weekly magazines in the U.S.

Across the Company, fiscal 2003 was a year in which
nearly every one of our businesses achieved substantial
growth and meaningful improvements. HarperCollins once
again posted record profits and more than 150 best-selling
titles worldwide. From the increasing prominence of our
Washington, D.C.-based political magazine, The Weekly
Standard, to the steady market share gains at News America
Marketing; from the Australian television leadership of
FOXTEL to the digital television innovations of NDS, all
our assets performed extremely well and have considerable
operational momentum going forward.

During a demanding year of international conflict, eco-
nomic uncertainty and fierce competition in the media
industry, News Corporation has excelled. That excellence is
due to the dedication of our stable team of managers; to the
hard work and exceptional skills of our more than 35,000
employees around the world; and to the guiding vision that
we first set forth 50 years ago. Among our greatest respon-
sibilities is to continue to reward our shareholders with
strong results. And while we are proud of having fulfilled
that promise in fiscal 2003, we are more determined than
ever to do so even more rewardingly in the future.
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significant developments was our agreement, in April, to
acquire 34 percent of Hughes Electronics, including its
DIRECTV platform: the leading digital satellite television
service in the U.S. Pending regulatory approvals for the deal,
which we hope to secure by the end of the calendar year,
our plan to offer enhanced interactive services, technological

innovations and improved marketing and customer service
will provide both superior service for American con-
sumers and accelerated growth for shareholders. For 
News Corporation, completing this transaction would
mark the culmination of our longtime pursuit of satellite
TV distribution in the U.S. – and provide the missing link 
in an unprecedented global satellite television platform.

A second strategic objective was realized with our
launch, shortly after the close of the fiscal year, of an
unprecedented satellite television service in the Italian
market. Sky Italia was created in April by merging our
Stream platform with its former rival, Telepiu. The com-
bined platform, 80.1 percent-owned by News Corporation
and 19.9 percent by Telecom Italia, began service to
more than two million subscribers in July 2003 and 
is already showing signs of solid growth. Given Italy’s 
limited free-to-air services and absence of cable, the
appetite of Italian viewers for high-quality television 

Enhanced interactive services, 
technological innovations and 
improved marketing and customer 
service will provide both superior 
service for American consumers 
and accelerated growth for 
shareholders.


